
 
 

 

PRESS RELEASE 
 

 
LÍNEA DIRECTA ASEGURADORA LAUNCHES ITS 

TIKTOK CHANNEL AS PART OF ITS STRATEGY FOR 

ATTRACTING YOUNG TALENT 
 

 

• Línea Directa Aseguradora is launching its own channel on the world's 

most popular short-format mobile video platform. The company aims 

to let the TikTok community know about its day-to-day work, its ethos 

and its appeal as an employer brand, using the fresh, friendly and 

creative language that TikTok is known for. 

 

• TikTok, with more than 1 billion active users worldwide and nearly 10 

million users in Spain – mainly under 24 years of age – is currently 

the fastest-growing social network. 

 

The launch of this channel is part of Línea Directa's plan to attract 

young talent with which to address challenges such as digital 

transformation, one of the pillars of the new strategy, which the 

Group faces with a series of strengths that it has summarized under 

the motto “The value of being direct”. 

 

• Línea Directa Group already has a social media presence with its 

official Twitter, Facebook, LinkedIn and Instagram accounts, where it 

already has nearly 440,000 followers. 

 

 

Madrid, 2 June 2022. Línea Directa Aseguradora continues to strengthen its social 

media presence with the launch of its own channel on TikTok 

(https://www.tiktok.com/@lineadirectaaseguradora), one of the fastest growing 

social media channels today, with more than 1 billion active monthly users worldwide. 

By joining the short-form video platform – part of the company's strategy to attract 

young talent – Línea Directa aims to showcase the company's day-to-day 

activities, its ethos and its attractiveness as an employer brand by embracing 

the communication, authenticity and freshness typical of TikTok content. 

 

TikTok, the leading short-form mobile video platform, is growing rapidly and is 

already the fourth most-used social network in Spain, with nearly 10 million 

users. According to IAB Spain's "Social Media Study 2022", 30% of the country's 

internet users are on the platform – 13% more than at the end of 2020 – and one 

third of them are age 24 or younger. One feature this network is known for is the 

honesty and creativity of its user-uploaded content. 

 

With this same spirit and the platform's unique style, Línea Directa Aseguradora 

seeks to bring the TikTok community closer to its ethos, including its culture, 

working environment, values and its commitment to sustainability. It also 

seeks to showcase the day-to-day at the Línea Directa campus, the Talent 

Communities, the professional development programmes and everything that 

makes the Group an attractive employer brand. 

https://www.lineadirectaaseguradora.com/
https://www.tiktok.com/@lineadirectaaseguradora


 

Línea Directa Aseguradora's presence on TikTok marks a further step in its strategy 

of attracting young talent, which is part of its wider talent attraction project, focused 

on providing the organisation with the best professionals to address the Group's 

current objectives and future challenges, including its digital transformation. 

 

The digitization, together with the continuous improvement of efficiency, strong 

growth and customer focus are the four pillars of the strategic vision with which the 

company faces present and future challenges. To deal with them, Línea Directa 

Aseguradora will leverage its strengths, which it summarizes under the motto "The 

value of being direct" and which encompasses the 100% direct model, quality of 

service, complete products, commitment to innovation and a competitive price. 

 

This new channel also enables Línea Directa Aseguradora to strengthen its social 

media presence, where it already has 440,000 followers on Twitter, Facebook, 

LinkedIn and Instagram. 

 

 
 

About Línea Directa Aseguradora  
 
Línea Directa Aseguradora is the 5th largest insurer of cars in Spain, specialising in direct sales of insurance 
for cars, motorbikes, companies, the self-employed, and homes.  Línea Directa is among the 100 Spanish 
companies with the best reputation, according to the MERCO Empresas ranking. In 2017, it entered the 
Health insurance sector with a new brand focused on digitalisation and rewards for its policyholders.  
 
 

To learn more: https://lineadirectaaseguradora.com  
 
 

Santiago Velázquez 

santiago.velazquez@lineadirecta.es  

Tel.: 682 196 953 

 

Moncho Veloso 

moncho.veloso@lineadirecta.es  

Tel.: 660 124 101 
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