PRESS RELEASE linea directa

LINEA DIRECTA PRESENTS THE SUCCESSOR TO
MATIAS PRATS IN ITS NEW CAMPAIGN AND WILL
HOLD A DRAW FOR AN ELECTRIC BMWi3 AMONG
ITS NEW AND CURRENT CUSTOMERS

e After more than 10 years as the face of Linea Directa and following
the expectation created by the successful campaign about his
succession, Matias Prats stepped aside for a new stage in which the
customer will play the leading role.

¢ Unique and outstanding coverage, quality and excellence in service
and good value are the foundation of the new stage in which the
company is positioned as a large insurance group.

e In addition, Linea Directa will hold a draw among its current
policyholders and new customers for a BMWIi3 electric car, which
includes comprehensive insurance for one year and payment of the
tax for the prize.

e The company will also reduce the price of car insurance by up to
€150 and the price of home insurance by up to €100 for customers
who switch their policy to Linea Directa.

e With this initiative, Linea Directa Aseguradora rewards the loyalty of
its existing customers and the trust of new ones, and strengthens its
commitment to sustainability by promoting electric vehicles.

Madrid, 28 March 2022. After more than ten years as the face of Linea Directa
Aseguradora and following the successful campaign about his succession, the
company is now launching a new advertising communication strategy. As part of
this strategy, the customer, along with the coverage and services offered by the
Group, will play a leading role in the new spots.

So the journalist is making way for a new advertising stage for the company
focused on showing how the customers of Linea Directa actually perceive their
insurance company as a large insurance group capable of offering them useful
and innovative products with the best coverage and most comprehensive services
at an exceptionally competitive price.

This is why The Customer, represented in the latest advertisements by The
Nameless Character, is taking over from celebrities - Monica Carrillo, Juanma
Castafio y Carlos Latre - as the best representative of the multi-line and
outstanding offer in terms of coverage, service quality and value for money
of Linea Directa Aseguradora.

In addition, and in order to reward the trust of new and existing
policyholders, Linea Directa is holding a draw among new and current customers
for a BMWIi3 120 ah (170cv), which includes comprehensive insurance with
excess for the first year, and payment of the tax for the prize.


https://lineadirectaaseguradora.com/
https://lineadirectaaseguradora.com/

Participation in the draw starts today and the deadline is 17 April.
Policyholders who have already taken out a car, motorcycle or home policy of Linea
Directa Aseguradora may participate by downloading and accessing the Linea
Directa App and logging in as a customer. New customers will be able to vie for the
gift of the BMWi3 by taking out a new car, motorcycle and / or home policy during
the term of the draw.

With this initiative, Linea Directa Aseguradora rewards both the loyalty of its more
than 3.3 million customers and the trust of those who decide to take out their
insurance with the company. The latter will see the price of their car insurance
reduced by up to €150 and that of their home insurance by up to €100 for
switching their policy to Linea Directa.

The gift of an electric vehicle marks the Group's continued commitment to and
promotion of sustainable mobility, where since 2016 it has offered its Respira
(Breathe) policy, a specific insurance policy for electric vehicles, with a lump sum
for private customers in the first year.

According to Antonio Valor, Head of Marketing of Linea Directa Aseguradora:
"We are launching a new advertising communication strategy in which we will show
prospective customers of Linea Directa the attributes that our more than 3.3 million
customers associate with the brand, such as exceptional service quality, innovation,
digitalisation and, of course, competitive pricing. And we want to do this by
acknowledging the trust that all of our policyholders place in Linea Directa
Aseguradora. This is why the customer is the new protagonist in our campaigns”.

About Linea Directa Asequradora

Linea Directa Aseguradora is the 5th largest insurer of cars in Spain, specialising in direct sales of
insurance for cars, motorbikes, companies, the self-employed, and homes. Linea Directa ranks among
the 100 Spanish companies with the best reputation, according to the MERCO Companies ranking. In
2017, it joined the health insurance segment with a new brand built on digitisation and rewards for
policyholders.

To learn more: https://lineadirectaaseguradora.com

Santiago Velazquez - 682 196 953
santiago.velazquez@lineadirecta.es

Moncho Veloso - 660 124 101
moncho.veloso@lineadirecta.es
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